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01 — ABOUT

Ten years on screens.
Today, end to end.

| started my career with a master's in human-computer interaction
ergonomics, and | have never stopped exploring new sides of
product design since.

For over seven years at Murex | designed interfaces for trading,
post-trade operations, treasury and risk management: dense
domains where the smallest ambiguity is expensive.

Since July 2026 | have been working independently for several
clients, owning the whole chain: framing the need, user research,
wireframes, visual identity, design system, interface, then build and
launch. Same method as before — analyse, design, evaluate, iterate
— over a wider scope, because no stage is delegated.

THE CHALLENGE | LIKE BEST

Guiding stakeholders through a process they don't know: clarifying the objectives, explaining what each design stage
is for, and building a realistic schedule. With an independent client who has never worked with a designer, the
exercise is the same as with a product committee — only more direct.

Domains
/ AN
Trading Post-trade Treasury Risk management
- Context -
Public sector Automotive HMI Retail & logistics E-commerce ‘ ‘
/ \
Care services
Practices \ System \ L User
Design systems Usage analysis Workshops Usability testing )
\ NS /
Guerrilla testing Information architecture Service design
Mentoring juniors Gamification Multilingual websites
Art direction Front-end build Al-assisted design
Tools
Figma Axure Claude Cowork Claude Design
Claude Code lllustrator Photoshop Premiere Pro
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02 — PROJECTS

Seven projects,
seven different problems.

From a complete cockpit for a fintech's sales desks to the website of a care service that hasn't
opened yet, every project starts from the same question: what does this person actually need
in order to do their work?

Murex - 2019-2026 - Financial markets

el 880000 2

01 02 03

Sales Cockpit Credit Risk Control Voice Process

Desktop application - Gamification Desktop application - Alerting Negotiation journey

04 Mobile search application ALSTOM - 2018
05 Career co-production service CNAV - 2018

Freelance - 2026 - Web services

Quelqu'un aupres de votre mere, chez elle. Ou une
maison ot il y a du monde.

zzzzzz

Des produits du
quotidien pour des
familles heureuses

Trois univers. une méme
06 07
Chelo — the site of a brand that doesn't sell on it Presente — a service that doesn't exist yet
E-commerce - Brand site - Five languages - Design system Elderly care service - Trilingual - Mobile first
CONTEXT — INDEPENDENT, SINCE JULY 2026

Since July 2026 | have worked independently for several clients, on engagements where | am the only designer —
and often the only person involved. Framing, research, design system, interface, build, launch: the constraint isn't the
discipline but the fact that nothing is delegated, so every decision has to hold all the way to production.
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01 — MUREX

Sales Cockpit

2019-2025 - Financial markets - Desktop application

MUREX

A single solution covering the full working day of a sales desk, with game mechanics added to

sustain engagement.

User needs and tasks

In workshops with the business stakeholders |
identified the three scenarios of a typical day that the
cockpit had to cover:

e tracking your own performance indicators;

Information hierarchy

Covering every need of a sales desk in one solution

was a colossal challenge. The hierarchy follows what a

salesperson needs from the first minute of the day:

performance first, then the action list, then client-level

detail. Gamification turns the indicators into an

e reaching a condensed, actionable to-do list;

e zooming quickly onto one specific client.

Sales cockpit

Dashboard - 30 September 2024

2023
W Revenue
= 2 Moy. mobile sur pér.

Top 3 products in Sales Revenue

Praduct 2023 Revenue (EUR)  Revenue YTD (EUR)  Net Exposure Trend
Fs Forward FX 3,000,000.00 3,000,000.00
w  Vanilla Option FXD 2,500,000.00 2,500,000.00 T
a~ Forward Knock out FXD 300,000.00 300,000.00

Top 3 Active clients in Sales Revenue 2024

Product 2024 Revenue (EUR) Nbre of trades  Profitability (EUR)  Top Praduct
L'oréal 1,250,000,.00 Fs 500 1,250,000.00  Vanilla Option FXD
Argus 933,000.00 A d 399 933,000.00 Vanilla Option FXD
ENGIE 750,000.00 Fs 310 750,000.00  Forward FX

134 139 T36 454 197 e
124 — I O 123 Lt
2024 '
Revenue

— 2 May. mabile sur pér. Jan Feb Mar Apr May June

engagement driver.

35 Global search

a [{F v a

Quote to closing ratio

My 143 -
’ 55,75% MTD
l 47% Le onth
July Aug Sept Oct Nov Dec
Open Orders

Top Market in Sales Revenue 2024

Currency pair 2024 Revenue (EUR}  Mbreof trades  Profitability (EUR)
EUR/USD 2,500,000.00 2500 1,000.00
EUR/JPY 1,500,000.00 2050 731.71
EUR/GBP 1,700,000.00 1200 1416.67

Dashboard — today's view: monthly revenue, target attainment, open clients and alerts.

Maturity today

10

Credit availability clients

) 6 comments
(*) 5 max reached

“A colossal challenge: covering every need of a sales desk in a single solution.”
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01 — SALES COCKPIT

Performance in detail, scenario by scenario

Sales cockpit 5= Globsl search a [{¥/T A

Sales Performance

RFQ & Crders - Performance details -3
Achievements  Bymonth v By percentage
RFQs Allclients ~  Last6months ~
RFQ & Orders
77% @D Successful > Success Failure Top 10 Requestors
Scaling Up!
Clieat 1
W Clent2
W Expired B Cient3
Trades ipeespteg g B Client 4
43% J) 47 Rising star 38% Bejected u E::"‘::
O Vour oy " By client o
W Rejected M Bybank Client 8
M Client9
Revenue Growth M et 10
77% | @ visionary
o Top & Products & Response time (seconds) 2010 W 2011 W Average &
as7 157
™ Client Acquisition
11% P Scout Lorem ipsum 119 "
Exploring. W Lorem ipsum 0
B Lorem ipsum
™ Lorem psum
Client Retention B Lorem ipsum
65% ) © G”Er_m" "Month” “Month” "Month" “Month" "Month"
Strangthening Bonds
Executions Compared to team performance Last 6 months =
157 457% 157 +57%
RFQ & Orders — hit and reject rates, top negotiations, response time per client.
Sales cockpit S Global search a £ v a
Performance
Revenue Growth - Performance details -3
Achievements  Bymonth + By percentage ~
Sales Per Rep (past 60 days) M Loremipsum Loremipsum B Loremipsum [ Lorem ipsum o
RFQ & Orders
77% | @ Successful 1000
Sealing Up! E—

Trades
43% B 77 Rising star
O Your Way
Revenue Growth o
77% § @ Visionary > "Date” "Date” "Date" “Date” “Date” *Date” "Date” "Date”
Scaling Upt
™ Client Acquisition Revenue 2010 W 2011 M Average Regional sales %
11%  Fscout .
Explaring
19
Lorem ipsum
0
Client Retention W Lorem ipsum
65% ) © Guardian M Lorem ipsum
Strangthening Bonds 1 Lorem ipsum
"Month’ "Month" “"Month" "Month" “Month" "Month"
Top 5 Products in sales revenue E Top § Counterpart in sales revenue Fo)

Revenue growth — trend against target, best products and best counterparties.

Sales cockpit 3 Global search CHE= 15 4 1
Performance
Trades - Performance details -3
Achievements  Bymonth v By percentage ~
Volume (cumulative nominal in $) Aliclients v Lastmonth
RFQ & Orders
77% | @ Successiul 1000
Sealing Upl
Trades
43% J) 47 Rising star >
n Your Way.
Revenue Growth 0 ~ "
77% || @ Visionary “Date” “Date” “Date” “Date” “Date” “Date” “Date” "Date’
Scaling Upl
™ Client Acquisition My production Allclients ~  Last6months ~
M%  scout Group by product type Sub group by instruments
Exploring..
Client Retention Options. SGD
65% ) ) Guardian WX HEUR
Stiengthening Bonds. B MM B MYR
¥ Bonds  UsD

Trades — cumulative volume over time, split by product type and by instrument.
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02 — MUREX MUREX

Credit Risk Control

2019-2025 - Risk management - Desktop application

An application covering the full range of a credit risk officer's needs, including the integration
of the Voice Process, during which traders and salespeople work together to negotiate with a
client.

The problem Information hierarchy
Credit risk controllers had to go through four different Monitoring the risks that breach their limits emerged as
modules to find the information they needed. None of the absolute priority, and it structures the whole layout.
the four was intuitive, and none was shaped around the Beyond the dashboard the stakeholders had asked for,
three main use cases: monitoring, exploration and | proposed a notification system so that officers are
resolution. alerted wherever they are, at the moment the breach
happens.
Risk control @ Live v | $01/01/2022 F = Globalsearch a £ b T A
Maonitoring
Aggregation Risks (Mo aggregation)
10 Aggregations €9 Craata Search list <, 150 items out of 150 Name, Counterparty, .. » 53
e ‘_ Risk Counterparty  Entity/Group Pillar date 3:;:’“““2 zfplcsure ?;lnzxposure I:;Lr:‘r:ncy I&Lr:': expirie
>
€3 56 over max L] ctp_PFE MUREX 5% oM :
vl ACCOR Al M - 1 i, [ ". / EUR o +&F  01/01/2025 [
Counterparty -
3 with risks over max L MUREX ASIA 48% 520K -1% N
- AB VOLVO e 20D 1 3570 ‘\_\J\T JPY 0 01/06/2025 D;. H
Entity - tp_PreSet... — —_
withfisks overmax @ Anslytical MUREX AM 2%
Jwihisks overmas BAYERAS 2v % . ! 2};” ‘\_\J\T_ EUR 0 & ovoaron &
Group -
3with risks overmax 4 MUREX AME... 18% 1.18M +18% —
BERKSHIRE... s 5Y = it [ \ J,-‘ uso g 31/12/2024 Dq
Pillar = ¥
i (5]
3 with risks over max Highest exposures (EUR) By counterparty v 57 Highest exposure changes (EUR) By counterparty + 57
Availability . 1000 0@ 157 +57%
Iwithover maxrisks B ‘ 100 @ 85 o6 B 119 +19% i 107 +7%
] I
APPLE INC LLOYDS PLC HSBC PLC BARCLAYSP.. CITIGROUP | ACCOR ABVOLVO BERKSHIRE HATH... DANONE L'OREAL

Monitoring — risk aggregated by counterparty, group, pillar and availability, with the highest exposures visible at a glance.

DESIGN PRINCIPLE

Monitoring, exploration and resolution share one continuous surface: the officer never loses the context of the alert
they started from.
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02

CREDIT RISK CONTROL

From the alert down to the trade

Risk control @ Live v 010172022 = Global search a £ b T A
Monitoring
Aggregation Risks (No aggregation)
10 Aggregations ) Creote Search list © 150 items out of 150 Name, Counterparty, .. + 52
Net exposure Net Net exposure Limit Limit expirie
Rk Risk Counterparty  Entity/Group Pillar date Used exposure Trend currency Hata
56 2 Ctp_PFE MUREX 13% 1.64M +53%
9 5 hfime ACCOR 3m R @ & ovoiz0s o
Simulated All [ ] 1 2,970
Counterparty . \
awith isks cver MUREX ASIA a8% 520K-1% ;
ABVOLVO JPY (] 01/06/2025 [N
Ctp_Pr - | 2,970
p_PreSet.
Entity =
(7] Analytical o
3 with risks o\ UREX T7% 1.IM 2%
R BAYER AG 2y EUR N & o3 o
All o | 2970
Group -
hrisks over B < saDEY AnE aanar ERTTVRES
w  Ctp_PFE - Simulated Trend Contribution
Pillar
a
S utihliskeavar W Search list <, Showing 12 trades out of 12 TmKey, Expiry date, wdof
Avallabiilt TmKey Master agreement Typology Trade date Expirydate  Notional (EUR) Market value (EUR) Net exposure
wailability -
3withover max1 4557 42% 4857 42%
MxX1012 Future COM 09/01/2024  07/01/2026 7,350,000
446586 446586
3,224 2% 0
MX1011  BAYER AG ISDA 2002  Vanilla Option EQD 06/06/2024  07/01/2026 6,500,000 .,
-3,28848 0
12,578 -2% 12,578 2%
MX1010  BAYER AG ISDA 2002  Vanilla Option EQD 05/05/2024  07/06/2026 8,000,000
12,82956 1282956
Exploration — each trade's contribution to the exposure, with market value and net exposure.
Risk control @ Live v {5 01/01/2022 3T Global search a fF & T A
Tasks
150 items out of 150
Search list |&  gf4limitiines &P 4Trades [ 4Excesses £ 4 Staticdata (@ 4Mytasks  40Open 4 Closed Name, Counterparty, . v 52 € @ Accept
Entity Contract ID Saurce Dperation type
O Type Sibps WA Counterparty  &op LR Contribution  Type Limit/Qperation value  S1"S
“Risk name” [ Lorem ipsum —
O Staticdata  Change request AB VOLVO am Open v
a eI Simulated Loremn [psum Bsh o o Q
"Risk name" [ Lorem ipsum MX0000
O ) Trade Max AB VOLVO 01/01/2019 v
v o Analytical Lorem ipsum 51673 ° 0 e
"Risk name" [} Lorem ipsum MX0000
42 Trade Comment 5 AB VOLVO 01/01/2019 Open v
0 & Q Analytical Lorem Ipsum loar: o 0a
"Risk narne” R Lorem ipsum Temp change
Limit line & Analysis ABVOLVO M v
IS C\ ! Analytical Lorem ipsum 51673 e a Q
"Risk narne” [‘ Loremn ipsum Lorem Ipsum —
/7 Excess Max o AB VOLVO 01/01/2019 Ope rs
o D o Analytical Lorem Ipsum Lorem Ipsum Ll Q a ﬁ
Operation Stakeholders Counterparty Limit data Trade information Exposure Limit authorization
User Sales Name Rating  Country Co-ordinate Contract ID  Typology Before After Limit check  After
Firstname Firstname JPMorgan chase  AAA France Lorem ipsum 000253 SWAP 1,000,000 1,000,000 Yes 1,000,000
Lastname Lastname
o 5 Sector  Metting agreements Value Nominal Tenor Incremental generated by trade Braach Author Timestamp
3Ll L, Bank  Lorem ipsum 1,000,000 1,000,000 1Y 1,000,000 Presuthorized  Firstname 01/01/2025
12:56 01/01/2019 Firstname Lasthame
Lastname
= - "Risk name” [} Lorem ipsum MX0000

Resolution — a task list filtered by type (limit lines, trades, breaches, static data), with the full context — participants, counterparty, limit authorisation
— expanded in place.
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03 — MUREX

Voice Process

2019-2025 - Trading - Negotiation journey

MUREX

An integration component that lets salespeople enter a negotiation on the client's behalf,

directly inside the platform.

The problem

Salespeople had no module in the Murex platform
allowing them to capture a negotiation in the client's
name: it only worked if the client entered it themselves.
Clients were therefore forced to build their own solution
for their sales desks.

EDEN Blotter

Negotiation creation: company A -

() Product eligibility Last refresh:

Product lype Indicative trader price:

edit limits

Information hierarchy

| identified that one of the most decisive pieces of
information is whether prices are current, about to
expire, or already expired. That status is restated
obviously, clearly and consistently throughout the
negotiation form.

Last refresh 2 min age | & Cancel @ Get firm quote

Receive on 10/01/2024 (USD):

FX Vanilla Option - @ 2min USD7,818.06 ayamoun [UsD 3104 | |8,800.00 2

& Trader intervention

v Client details

Legal entity identifier: Tier: Type: Classification: Region: Credit rating
5493000CBP32UAZOKL24 PLATINUM Corporate Intermediate UK A
v Definition
Currency Pair:
EURUSD v
Direction: Payout Notional: —— Expiry: @
Sell & cal & 1,000,000.00 usb & EUR 810,044.60 01/202
~ Pricing breakdown
Contributar Contribution (USD)  Cumulated (USD)
Trader price 7818.06 -
Credit charge 150.00 7.968.06
Platform costs 300.00 8,268.06
Sales margin 531.94 8,800.00
v Market data
Spot. Forward: Depo EUR: Swap points: Depo USD Valatility:
1.0953 1.0967 3.9402 13.6525 5.3472 8.4797
v Greeks
Spot delta (%): Fxd delta (%): Gamma amt (EUR): Spot delta amt (EUR). Forward delta amt (EUR):
B67.2 B7.44 -73.821.39 -336,003.08 -337,189.12

> Product eligibility

> Credit limits

Account number: Bank ctp id:
0123456789101 12345
Strike (EUR-USD):

-2 By value & | 1.2345

Vega amt (USD)
-563.54

Creating a negotiation — the price-freshness countdown stays at the top of the form and never leaves the screen.

“One of the most decisive things to know is whether prices are current, about to expire, or

already expired.”

SERGIO HURTADO — SENIOR PRODUCT DESIGNER
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03 — VOICE PROCESS

Keeping up with the pace of a phone call

The negotiation form has to keep up with a live call: capture the request, price it and confirm it
while the client is still on the line — so that the person on the phone never has to wonder
whether the amount they are about to quote is still valid.

EDEN Blotter

ED-12345: COMPANY A ~ ([ Firm quote

Last trader price 10:30:59 H Reject & Accept and execute

(© Product eligibility Expires i
Product typs:

() Credit limits
FX Vanilla Option A o rec

& Trader intervention

AZmin

Trader price:
USD 7,860.00

Receive on 10/01/2024 (USD):
Sales margin
Byamount Usp esooo= | 8,800.00 &

v Client details

Legal entity identifier Tier: Type Classification:  Region Credit rating Account number: Bank etp id:
5493000CBP32UAZOKL24 PLATINUM Corporate Intermediate UK A 0123456788101 12345
v Definition
Currency Pair:
EURUSD v
Direction: Payout Notional: Other Notional: Expiry: @ Strike (EUR-USD):
sel & cal & 1,000,000.00 usb & EUR 810,044.60 3M01/0112025 M By value 8§ 12345
~ Pricing breakdown
Contributor Contribution (USD)  Cumulated (USD)
Trader price 7860.00 -
Credit charge 150.00 8,010.00
Platform costs 300.00 8,310.00
Sales margin 480.00 8,800.00
v Market data
Spot. Forward! Depo EUR: Swap points Depo USD Volatility:
1.0853 1.0887 3.9402 13.8525 5.3472 84797
v Greeks
Spot delta (%): Fxd delta (%): Gamma amt (EUR): Spot delta amt (EUR): Forward delta amt (EUR): Vega amt (USD)
67.2 67.44 -73,821.38 -336,003.09 -563.54

> Product eligibility

> Credit limits

Negotiation detail — client information, definition, price breakdown, market data, greeks and product eligibility, all reachable without leaving the

conversation.

SERGIO HURTADO — SENIOR PRODUCT DESIGNER
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04 — ALSTOM (CGlI) ALSTOM

Mobile search application

2018 - 1 month - Mobile

A mobile search application for every employee of the Alstom group, giving each user access
to the data relevant to them.

The challenge Global menu and global search

Designing for a strong need for mobility and efficiency | proposed an application that is intuitive and direct for

— users searching on the move, who cannot afford a newcomers, and becomes personalised and far more

long navigation path to reach a single piece of data. efficient for frequent users through baskets and saved
searches.

1316 results

Auto completion 1

Title

-~
DOMMYYYY Format Auto completion 2

Title Auto completion 3
DOMMAYYY Format

Title

DOMMNYYY Format

Title -
DoMWYY Format Fomat

Ii
m
|

Title lorem ipsum lorem
ipsum lorem ipsum lorem
DoAY

Title
DOMMAYYY

train frai trail

5ub category Lorem Responsable Ipsum

1J2]344506] 7064940 “Contextual text contented with the keyword in blod =

“Contextual text eontented with the keyword i biod

ilolp

sl ol o ] oAl T

ElEEE

Global menu — navigation between home, saved searches, baskets and

alerts. Global search — result lists, auto-completion, filters and sorting by entity

type.
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05 — CNAV (CGlI) CNAV

Career co-production service

2018 - 9 months - Service design

A service through which a pension claimant and the caseworker handling their file reconstruct
the claimant's career together.

The idea Method
Rather than leaving the caseworker to reconstruct a e Co-production workshops with claimants and
working life alone, the service lets the two build it caseworkers.

together: the interface gives the claimant a view of
their own career, which they can then correct and
complete where needed.

e Coaching the project stakeholders through the
process.

e Guerrilla testing with real users.
Engagement ¢ Interactive prototypes in Axure.

A degree of gamification was introduced through a
completion gauge, turning an administrative chore into
visible progress the claimant wants to finish.

L]
Actif ~ Refraité ~ Q) Recherche 417 Riglages &) Traductions £ Claude PIGNDN ~

[Assurance
Refraite

» Es . | > M ¥ Mon relevé de carriére tous régimes

Parcourir ma carriére

Visionnez cette vidéo ()

=+» Tous mes éléments «++ Mes éléments de parcours -
3 complie @ S

Aller & élément le plus anclen +

2019 = ) Période sans information : diepuis e 01/07/2018 —— + Ajouter une expérience
. Quiavez-vous fait pendant cefte périade ?
m
: I | 4 . Obtenir plus de rimestres

Je sélectionne mon activité -
Besoin d'side 7
Astuce ! Ce bouton
permet de déclarer des DoanaiHon st
Go Sport Du01/04au30/06  Dénails enfants, ou d'autres
&‘I-) 5
Décathlon Du 15/04 au30/04  Détails
Ma situation actuello
Activité professionnelle a o — .
I'étranger : Etats-unis.
172 Inmesires

acouis pour une
it taw

2018 ¢ Zara Du 02/08 au 31/12 Jetnils
4
H&M Du03/07 au30/07  Détail Ace Jour, je pourrais
prendre ma retraite au
plus ot &
ir ol
2017 ¢ Activité professionnelle & —

Du 29/07 au 20112 Wétails

“"Browse my career” — a year-by-year timeline, corrections requested directly inside the timeline, completion
gauge on the right.
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06 — FREELANCE CHELO

The website of a brand that doesn't sell on it

2026 - E-commerce - Brand site - Five languages - Freelance engagement

Chelo sells four everyday objects on a marketplace, across four European countries. The brief
wasn't "how do we sell more from the site" but a more uncomfortable question: what is a
website for, when the selling happens somewhere else?

== ANALYSIS

The messages the brand was already receiving said what visitors came for, and it wasn't a shopping cart. Two needs
came back repeatedly, and only one of them is about commerce.

Before buying — knowing who you're dealing with. On a After buying — finding an order. The most frequent request
marketplace the seller is one line of text. An unknown brand by far, and precisely the one the site cannot handle: the
has to prove there is a real company behind it, or the doubt order doesn't live there.

resolves in favour of the incumbent.

THE ARCHITECTURAL DECISION

The site carries no checkout at all. Every product ends in an outbound link to the marketplace. That single choice
removes payment, logistics, after-sales and e-commerce compliance from the scope — and makes the site
sustainable, long term, for one person.

—— DESIGN

Three worlds — Food, Home, Fun — act as the navigational Five languages, one URL per language, a persistent selector
spine. The third hasn't launched: it is announced as being in the header. They follow the countries where the brand
drawn rather than hidden. The visitor reads a brand actually sells — not a traffic ambition. One language more
trajectory, not a catalogue of four references. than markets would be a promise after-sales cannot keep.

() Produits Marques Apropos Qualité Contact @ R ~

QUATRE PRODUITS - VENDUS PARTOUT EN
EUROPE

Des produits du
quotidien pour des
familles heureuses

Nous dessinons de petits objets pour les moments de la vie de

famille que personne ne photographie : la boite qui fuit dans le
sac, le nceud de 7 h 40, la télécommande perdue dans le canapé.
Quatre d'entre eux sont en vente aujourd'hui.

( mscowrrtes rocues ) Clllnm )

Home: the promise first, the worlds second — and the outbound link to the marketplace available from the header, not buried at the foot of the page.

SERGIO HURTADO — SENIOR PRODUCT DESIGNER 06 - CHELO - BRAND SITE



06 — CHELO

Redirect before you reply

= DESIGN

The contact page receives three requests with nothing in common: a partnership, a question about the company, an
order problem. The third is the most frequent and the only one the site can do nothing about. So it is handled before

the form, not after.

o Aredirect box at the top of the column sends the buyer
back to their marketplace account, where the order
actually exists. The user is served faster than by writing,
and the inbox doesn't fill with requests that have no
possible answer.

e The company identity block — registration number,
registered office, VAT number — sits opposite the form
rather than being relegated to the legal notice. It is what
separates "dubious shop" from "identifiable company".

e The form sends nothing to a server: it opens the visitor's
mail client. No database, no collection, no processing to
declare. A static site stays static, and the page says so in
plain words under the button.

Redirecting isn't a way of avoiding the customer. It's the
recognition that a reply in three days is worth less than a link
that resolves in thirty seconds.

—— EVALUATION & ITERATION

The production constraint was set in advance: static site,
existing hosting, unchanged address. No dynamic
component was negotiable — which framed every interface
decision far more usefully than a specification document.

01 02

Wireframes — site map,
templates, five languages set
from the start

Visual identity — typefaces,
palette, image treatment

N — T

Contact

P

CHELOD FOOD LLP

Contact: language selector open, the company block facing the form,
and the box routing order questions back to the marketplace.

The design system had to hold five languages across three
worlds. Every component was tested against German first: it
is the language that breaks layouts before any other, and
what survives German survives everywhere.

03

Design system —
components tested against
the longest language

04

Ul then build — static pages,
launch, unchanged domain

A site that doesn't sell can still be a good site: it only has to do what the marketplace cannot

— say who is behind the product.

SERGIO HURTADO — SENIOR PRODUCT DESIGNER
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07 — FREELANCE

PRESENTE

Presente — a service that doesn't exist yet

2026 - Elderly care service - Cali, Colombia - ES / FR / EN

Presente supports older people in Cali in two ways: a carer at home, always the same person,

or a shared house of twelve to eighteen places. The service opens in 2027. So the site had to
do something difficult: measure genuine interest without promising a place that doesn't exist

yet.

—— ANALYSIS

Three audiences, three motivations that don't overlap.
Families in Cali looking for a solution now. Adult children
living abroad, who decide at a distance and pay. And
cuidadoras looking for work. A conventional brochure site
serves one and loses the other two.

Before opening, a visit measures nothing. The only
committing indicator is the qualified expression of
interest: who you are, and what exactly you expect.

—— DESIGN

One site for both forms. Moving from home care to the
shared house is a family decision, not a change of
supplier. The architecture places them side by side — one
page per form, one shared page of commitments — so
the switch doesn't mean starting over.

Mobile first, WhatsApp as the second channel. That is
the real ground in Colombia, not a stylistic preference:
form and conversation must be equally reachable, from
the same screen.

ILLUSTRATION RATHER THAN PHOTOGRAPHY

an address — and it stays true on opening day.

SERGIO HURTADO — SENIOR PRODUCT DESIGNER

Una cuidadoraen la
casa de su mama. O una
casa donde haya mds
gente.

Presente trabaja en Cali, de dos

maneras. En la casa de su familiar, con

11na ruidadara fiia Nan | a Cacar dara

Mobile home, Spanish by default. The headline names both forms
of the service in one sentence, before any explanation.

The place doesn't exist. A stock photograph would lie about what the family will come to visit, and one disappointed
visit in 2027 would cost more than all the traffic gained until then. lllustration promises an atmosphere without faking
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07 — PRESENTE

One form for three audiences

= DESIGN

The first question asked — "Who are you?" — isn't administrative: it branches the three or four questions that follow.
A family in Cali, an adult child abroad and a job applicant never have to answer the same things, and none of them
should have to read the other two's questions.

Dejar mi interés E—— P
Pr =

Abrimos en 2027 y queremos saber @ esente =

quién nos st esperando. Son tres o SEGUNDA FORMA - VIDA COMPARTIDA

cuatro preguntas segin quién sea . LaC

usted. No pedimos cédula, ni Postule como més le sirva a Lasa

documentos, ni dinero.

:Quién es usted?

Sunombre

Teléfono (WhatsApp)

2
Soy far

Una casa grande en Cali para entre
doce y dieciocho personas mayores.
Presente - Cali, Colombia - proyecto en Cuarto propio, mesa comun, patio. Del
desarrollo, apertura en 2027 tamario de una familia grande, no de

Soy hijo o hija y vivo en el exterior
Quiero trabajar con ustedes.

unainstitucién de doscientas camas.

Expression of interest: what is not asked is Applying: duration stated before the click, The shared house: scale given in places, not in

written above the first field. WhatsApp as the second option. promises.

¢ No ID, no documents, no money — the sentence sits o Commitments written to be claimed. One page states the
above the first field. In this market a form asking for the service's rules, identical in both forms, and says explicitly
cédula reads as a risk, and the sentence that says so is that they exist to be held to. In care, a verifiable
worth more than one field fewer. commitment reassures — an adjective does not.

¢ "Two minutes, no documents" under the apply button: e An opening "during 2027", with no date and no address.
the duration is announced before the click, not discovered Announcing less protects the launch: nothing to retract,
on the next screen. and the wait stays honest.

=== EVALUATION & ITERATION

The site is trilingual by structure, not by bolted-on translation:
Colombian Spanish by default, French and English for the diaspora, @ =

Nuestra manera

with visitor language detection. The typefaces — a display serif
and a reading sans — were chosen to hold up at large sizes: a
share of the readers is over seventy.

Same production chain as the previous project: wireframes, visual
identity, design system, Ul, then development — mockups in
Claude Design, build in Claude Code.

"Our way of working": the service's commitments, shared by
both forms.

Before opening, the deliverable isn't a website: it's a list of people waiting — and the proof
that you know which ones.
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03 — EXPERIENCE

Professional background

2026 — PRESENT
Independent

2019 — 2026
Murex

2018 - 9 MONTHS
CNAV (CGl)

2018 - 1 MONTH
Alstom (CGl)

2018 - 2 MONTHS

Gendarmerie nationale GD
(cal)

2017 - 1 MONTH
Kalhyge (CGlI)

2017 - 4 MONTHS
P6le emploi - IT (Bertin)

2016 - 6 MONTHS
La Poste (Bertin)

2014 - 22 MONTHS

Groupe PSA — UX Cockpit
Team (Bertin)

2014 - 6 MONTHS
Orange — DSIF

Education

Master's in human-computer interaction ergonomics —

Université Paris Descartes.

SERGIO HURTADO — SENIOR PRODUCT DESIGNER

Freelance Product Designer

End-to-end web service design for several clients. Chelo (e-commerce): five-language brand
site, architecture with no checkout, multilingual design system, static build. Presente (elderly
care, Cali): trilingual mobile-first site for a pre-opening service, branching form serving three
audiences, commitments page. On every engagement: framing, user research, wireframes,
visual identity, design system, Ul, build and launch.

Senior Product Designer

Designing solutions for financial and technical users: design system development, usage
analysis, stakeholder workshops, mentoring junior designers, usability testing, information
architecture analysis and prototyping in Figma.

French national pension fund

Co-production service design: workshops, stakeholder coaching, guerrilla testing and Axure
prototypes.

Mobile search application

Designing a mobile search application for every employee of the group.

Ergonomic guidelines standardisation

Standardising the ergonomic rules for mobile applications.

Application redesign

Redesign of a client-contract management application.

Recommendation engine evaluation

Usability-testing evaluation of a recommendation engine.

Tablet application for retail operations

Designing a tablet application supporting in-store retail operations.

Embedded and digital HMI ergonomics

Lead for the ergonomics of embedded and digital interfaces.

Sales-operations interface redesign

Redesign of the interface supporting commercial activity.

Languages

French — native - Spanish — native - English — fluent.

EXPERIENCE



04 — CONTACT

Let's talk.

I'm looking forward to your message, and to shaping what we could
work on together.

E-MAIL

sergio.hurtado92120@gmail.com

PHONE

+33 (0)6 0184 16 15

LINKEDIN

linkedin.com/in/sergio-hurtado-06473984

PORTFOLIO

shproductdesigner.com



